
Option #1: MLANET Home Page (www.mlanet.org) 

 • Guaranteed visibility! Banners appear on 
MLA’s all-important home page, as well as on more than 
6,000 static pages.

• This public website includes consumer health resources—
a hot topic area for MLA members and the public.

• The home page provides access to a host of resources, including the 
Members-Only site, MLA’s nationally recognized “Top Ten” health 
websites list, annual meeting registration, digital archives of MLA’s 
scholarly journal, job ads, and more.

• Banners include a direct link back to your website.

• Only six banners are available at any one time.

Option #2: Members-Only/Online Membership Directory  
(www.mlanet.org/members/)

• Sponsorship within the Members-Only site guarantees select, 
qualified viewers. MLA’s 4,500 professional members are health 
sciences librarians, library directors, instructors, and information 
technology experts in hospital libraries, academic medical 
centers, and other settings, such as pharmaceutical companies.

• Sponsorship banners appear on the Members-Only home page 
and every page within the Members-Only site.

• The Members-Only site—a benefit exclusively for MLA members—
contains the Membership Directory, advocacy tools, benchmarking 
data, full text of MLA News, journal preprints, salary survey, and more!

• Members use the Online Membership Directory year-round to conduct 
association business. It includes committee rosters and charges, and 
other information in one convenient location.

• Members can locate and email colleagues with the click of a mouse.

• Banners include a direct link back to your website.

• Only six banners are available at any one time on the site.

Prices and terms on back side. �

MLA members are computer-savvy 

professionals, performing a range of 

information technology (IT) functions, 

including database support, integrated 

library system support, web-based 

education, and website development.

Contact Barbara Redmond at 312.419.9094 

x26; email, mlacom2@mlahq.org to become 

an MLANET sponsor or fax an insertion order 

to 312.419.8950.

Visit www.marketing.mlanet.org 

for more ways to reach MLA members.

MLANET Activity (2008)

No. of hits ........................... 37 million

No. of page views ............. 19.4 million

Avg. no. of visits/mo. ............. 124,086

Avg. no. of visits/day .................. 4,136

Two Options
for Six-Month Banner Sponsorships

Professionals providing quality information for improved health

sp  nsorships



Prices and Specs

Same pricing and specs for both MLANET and Members-Only.

Option #1 MLANET (public) Option #2 Members-Only

Left sidebar; two sizes available:

Guaranteed “above the fold”

  #1 (120 x 240 pixels)—$7,000 

  #2 (120 x 90 pixels)—$6,000 

1

2 Sidebar; two sizes available:

Guaranteed “above the fold”

 Vertical banner—$7,000
(120 x 240 pixels) 

 Square banner—$6,000
(125 x 125 pixels) 

Choose from two six-month periods:

October 1 through March 31 OR
April 1 through September 30 

Sidebar; two sizes available:

Usually “above the fold”

 Vertical banner—$7,000
(120 x 240 pixels) 

 Square banner—$6,000
(125 x 125 pixels) 

3

4

5

Sidebar sponsorship; two sizes available:

May be “below the fold”

 Vertical banner—$5,000 
(120 x 240 pixels)

 Square banner—$4,000 
(125 x 125 pixels)

Footer banner; one size available:

Typically “below the fold”

 468 x 60 pixels—$5,000

Left sidebar; two sizes available:

May be “below the fold”

  #1 (120 x 240 pixels)—$6,000 

  #2 (120 x 90 pixels)—$5,000 

1-A
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� Six-month sponsorships run either:

  October 1 through March 31
 April 1 through September 30

� Sponsorship graphics may include any or all of the following: 

 • your company name and logo 

 • description of product line 

 • slogans that do not provide comparative descriptions of your products or services 

 • value neutral descriptions of your products or services (including pictures)

 • your company’s locations, contact information, and web address 

� Send URL link and graphic saved as a .GIF or .JPG file via email or on disk. 

� Sponsor banners must be a stationary image or logo no larger than the specified size; no Javascript, 
applets, or animations are accepted.

� Graphic or link can be updated once after three months. 

� MLANET generally receives more than 100,000 visits per month; however, we do not guarantee any specific 
number of impressions, and pricing is not based on impressions or click-through rates. 

� No more than six sponsors will be accepted for main MLANET pages at any time. 

� We recommend that your link be to the company home page or to a value-added information site that 
targets MLANET users.

� Sponsorship does not constitute MLA’s endorsement or approval of sponsor’s goods or services, and 
sponsor agrees not to communicate an endorsement or approval.

� Positions are on a first-come, first-served basis.

Contact Barbara Redmond at 312.419.9094 x26; email, mlacom2@mlahq.org to sponsor MLANET 
or Members-Only or fax the insertion order on the back side to 312.419.8950. 

Visit www.marketing.mlanet.org for other ways to reach MLA members.

Find insertion order on back side. �

Terms



If 
yo

u 
w

ou
ld

 li
ke

 th
e 

ra
te

 c
ar

d 
se

nt
 to

 y
ou

 o
r 

if 
yo

u 
ha

ve
 q

ue
st

io
ns

, p
le

as
e 

ca
ll 

Ba
rb

ar
a 

Re
dm

on
d 

at
 3

12
.4

19
.9

09
4 

x2
6;

 fa
x,

 
31

2.
41

9.
89

50
; 

em
ai

l, 
m

la
co

m
2@

m
la

hq
.

or
g.

* 
Fo

r 
ra

te
s 

an
d 

in
fo

rm
at

io
n,

 p
le

as
e 

re
fe

r 
to

 
th

e 
cu

rr
en

t M
LA

 R
at

e 
C

ar
d 

or
 g

o 
to

 w
w

w
.

m
ar

ke
tin

g.
m

la
ne

t.o
rg

. 

�
 

N
ew

 a
d

�
 

Re
pe

at
 a

d 
fr

om
 _

__
__

_ 
is

su
e

A
n

n
u

a
l M

ee
tin

g
 

Pu
b

lic
a
tio

n
s

C
al

l f
or

 a
va

ila
bl

e 
po

si
tio

ns

�
 

PR
EL

IM
IN

A
RY

 P
RO

G
RA

M
�
 

O
FF

IC
IA

L 
PR

O
G

RA
M

�
 

N
ew

 a
d

�
 

Re
pe

at
 a

d 
fr

om
 _

__
__

__
__

__
_

�
 

C
ol

or
�

 
Bl

ac
k 

&
 w

hi
te

�
 

Sp
re

ad
�

 
Fu

ll 
pa

ge
�

 
H

al
f p

ag
e

�
 

In
si

de
 fr

on
t c

ov
er

�
 

In
si

de
 b

ac
k 

co
ve

r
�

 
Ba

ck
 c

ov
er

�
 

O
th

er
 g

ua
ra

nt
ee

d 
po

si
tio

n

C
he

ck
 a

ll 
in

st
ru

ct
io

ns
 th

at
 a

pp
ly

:

Pr
in

t c
ar

dh
ol

de
r’

s 
na

m
e 

 __
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

A
cc

t. 
no

./
ex

pi
ra

tio
n 

 __
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

Si
gn

at
ur

e 
 

 __
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

 
 A
dv

er
tis

er
 n

am
e 

as
 it

 a
pp

ea
rs

 o
n 

ad

A
ge

nc
y 

na
m

e 
(if

 a
pp

lic
ab

le
)

C
on

ta
ct

Bi
lli

ng
 a

dd
re

ss

C
ity

, S
ta

te
, Z

ip

Te
le

ph
on

e 
(in

cl
ud

e 
ar

ea
 c

od
e)

Fa
x 

(in
cl

ud
e 

ar
ea

 c
od

e)

Em
ai

l

A
ut

ho
riz

ed
 s

ig
na

tu
re

  
D

at
e

Ra
te

* .
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
..

$_
__

__
__

__
__

_

Fr
eq

ue
nc

y 
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
..

 _
__

__
__

__
__

_

O
ut

si
de

 a
ge

nc
y 

di
sc

ou
nt

 (w
he

re
 a

pp
ro

pr
ia

te
) .

...
...

...
...

...
...

...
.$

__
__

__
__

__
__

__
_

TO
TA

L 
 ..

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
...

...
$_

__
__

__
__

__
_

�
 

JA
N

 
�

 
JU

N
/J

U
L

�
 

FE
B 

�
 

A
U

G
�
 

M
A

R 
�

 
SE

P
�

 
A

PR
 

�
 

O
C

T
�

 
M

AY
 

�
 

N
O

V/
D

EC

�
 

N
ew

 a
d

�
 

Re
pe

at
 a

d 
fr

om
 _

__
__

_ 
is

su
e

C
he

ck
 p

ub
lic

at
io

n/
is

su
e(

s)
: 

�
 

C
ol

or
 

�
 

Bl
ac

k 
&

 w
hi

te
�

 
Sp

re
ad

�
 

Fu
ll 

pa
ge

�
 

H
al

f p
ag

e
�
 

Q
ua

rt
er

 p
ag

e
�

 
In

si
de

 fr
on

t c
ov

er
�

 
In

si
de

 b
ac

k 
co

ve
r

�
 

Ba
ck

 c
ov

er
�

 
O

th
er

 g
ua

ra
nt

ee
d 

po
si

tio
n

A
D

VE
RT

IS
IN

G
 IN

SE
RT

IO
N

 O
RD

ER
 F

O
RM

O
n

lin
e 

Sp
o
n

so
rs

h
ip

s 

 
M

LA
N

ET
�

 
O

ct
ob

er
 th

ro
ug

h 
M

ar
ch

�
 

A
pr

il 
th

ro
ug

h 
Se

pt
em

be
r

 
M

LA
N

ET
 M

EM
BE

R
S-

O
N

LY

�
 

O
ct

ob
er

 th
ro

ug
h 

M
ar

ch
�

 
A

pr
il 

th
ro

ug
h 

Se
pt

em
be

r

�
 

EL
EC

TR
O

N
IC

 N
EW

SL
ET

TE
R
 

 
(M

LA
-F

O
C

U
S)

 
3-

m
on

th
 p

er
io

d 
__

__
__

__
__

�
 

JA
N

 
�

 
A

PR
�

 
JU

L 
�

 
O

C
T

C
he

ck
 a

ll 
in

st
ru

ct
io

ns
 th

at
 a

pp
ly

:

65
 E

as
t W

ac
ke

r 
Pl

ac
e,

 S
ui

te
 1

90
0,

 C
hi

ca
go

, I
L 

60
60

1-
72

98

31
2.

41
9.

90
94

; 
Fa

x,
 3

12
.4

19
.8

95
0

Vi
si

t w
w

w
.m

a
rk

et
in

g.
m

la
n

et
.o

rg
 fo

r 
de

ta
ils

.

�
 

C
ol

or
�

 
Bl

ac
k 

&
 w

hi
te

�
 

Sp
re

ad
�

 
Fu

ll 
pa

ge
�

 
H

al
f p

ag
e

�
 

Q
ua

rt
er

 p
ag

e
�

 
In

si
de

 fr
on

t c
ov

er
�

 
In

si
de

 b
ac

k 
co

ve
r

�
 

Ba
ck

 c
ov

er
�

 
O

th
er

 g
ua

ra
nt

ee
d 

po
si

tio
n

Pa
ym

en
t 

O
p

tio
n

s

�
 

Pl
ea

se
 in

vo
ic

e 
(p

ay
m

en
t d

ue
 w

ith
in

 3
0 

da
ys

 o
f b

ill
in

g)
C

RE
D

IT
 C

A
RD

: 
  �
 

Vi
sa

   
 �
 

M
as

te
rC

ar
d 

   
�
 

A
m

er
ic

an
 E

xp
re

ss

K
ey

w
o
rd

s 
in

 a
d

 o
r 

b
a
n

n
er

: 

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

__
__

A
rt

 e
n

cl
o
se

d
? 

  
  
�
 

Ye
s 

 �
 

N
o

Pr
o
o
f 

en
cl

o
se

d
? 

 �
 

Ye
s 

 �
 

N
o

Sp
ec

ia
l I

n
st

ru
ct

io
n

s:

NE
W
S

Jo
ur

na
l o

f t
he

 M
ed

ic
al

 L
ib

ra
ry

 A
ss

oc
ia

tio
n

Ba
n

n
er

 P
o
si

tio
n

 a
n

d
 S

iz
e

(F
or

 v
is

ua
l, 

lo
g 

on
 to

 w
w

w
.m

ar
ke

tin
g.

m
la

ne
t.o

rg
/s

po
ns

or
/m

ne
t/

)

 
__

 1
20

x2
40

 p
ix

el

 
__

 1
20

x9
0 

pi
xe

l

 
__

 1
20

x6
0 

pi
xe

l


